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or a decentralized collection of soloists” (Fund 
Raising). June 1994, p. 21. 

Williams, Roger, and Ratcliff, Gary, “What the 
Numbers Tell Us: A recent study reveals an in- 
crease in higher education coverage at seven dai- 
ly newspapers” (Institutional Relations). Janu- 
ary 1994, p. 14. 

Wise, Charles B., “Ready or Not? A Top 10 list of 
questions to ask—of yourself and your institu- 
tion—before plunging into a campaign” (Fund 
Raising). November/December 1994, p. 18. 

Woodbeck, Dean, “Computer Connections: How 
four alumni offices are using electronic commu- 
nications to stay in touch with former students” 
(Alumni Administration, Periodicals). Novem- 
ber/December 1994, p. 10. 


Alumni Programs 

“Helping Others, Helping Ourselves: Community 
service programs don’t just benefit society. They 
bring alumni offices greater participation and 
increased campus value” (social service pro- 
grams, alumni clubs and chapters, young alum- 
ni, volunteers: alumni administration). John 
Kobara, March 1994, p. 50. 

“Lasting Ties: Your two-year college alumni can be 
your strongest supporters—even after they 
transfer. Here’s how to create a loyal following 
for your campus” (two-year institutions). Gary 
T. Honnert, April 1994, p. 40. 

“Measure of Success: Continuing education pro- 
grams can be self-supporting, but they can’t 
thrive unless your campus appreciates their in- 
trinsic value” (alumni continuing education, 
alumni programs). Martha High and Alan 
Dessoff, February 1994, p. 24. 

“New Tricks of the Trade: How alumni directors 
can bring creative ideas to an unchanging pro- 
fession” (alumni programs, creativity). William 
J. Evitts, July/August 1994, p. 40. 

“Perfect Combinations: Mix strategic thinking 
with creative concepts to boost your program- 
ming efforts” (alumni programs, creativity). 
Laura Christion, July/August 1994, p. 42. 

“Something for Everyone: Young alumni can also 
benefit from continuing education—if you use 
creative ways to catch their interest” (alumni 
continuing education, young alumni, minority 
alumni, alumni programs). Jeffrey S. Todd, Feb- 
ruary 1994, p. 28. 


“Star Search: To stage a great alumni travel pro- 
gram you need charismatic faculty. Here’s how 
to find the right person for the part” (alumni 
continuing education, alumni travel, faculty in- 
volvement, alumni programs). Steven L. 
Calvert, February 1994, p. 34. 

“Taking on the World: International alumni pro- 
gramming needn’t be a daunting task. Use these 
world-class strategies to reach your overseas au- 
diences” (foreign alumni, international alumni, 
alumni programs). Paola Trimarco, September 
1994, p. 32. 


“Computer Connections: How four alumni offices 
are using electronic communications to stay in 
touch with former students” (computers/word 
processors). Dean Woodbeck, November/De- 
cember 1994, p. 10. 

““Tt’s Not My School Anymore’: But with creative 
attention, alumni and donors will support you 
through name changes, mergers, and other cam- 
pus upheaval” (change). Anne R. Grant, 
July/August 1994, p. 34. 

“Parting Thoughts: Lessons from three decades in 
alumni work” (alumni associations, alumni pro- 
grams, alumni relations, alumni role). Robert G. 
Forman, June 1994, p. 12. 

“A Peak Performance: As he nears retirement, Uni- 
versity of Michigan Alumni Director Bob For- 
man discusses his career, his philosophy, and his 
lofty dreams for the future” (alumni associa- 
tions, alumni programs, alumni relations, alum- 
ni role). Donna Shoemaker, June 1994, p. 10. 

“Questioning the Questions: The good, the bad, 
and the dicey in fund-raising and alumni sur- 
veys” (surveys: alumni). Paola Trimarco, Janu- 
ary 1994, p. 32. 


Student Programs 

“On the Road to Alumni: If you want involved 
graduates tomorrow, steer your students in the 
right direction today. This year-by-year road 
map can help” (student programs, students). 
Laura Christion Jackson, October 1994, p. 20. 

“Programming Partners: Need lessons on how to 
co-sponsor student programs? Here’s some fan- 
cy footwork your alumni office can use” (stu- 
dent programs, students, volunteers: student re- 
cruitment). Alan L. Dessoff, October 1994, p. 
26. 

“Putting Your Best Foot Forward: Eight steps to 
promote your alumni office and create lasting 
campus ties” (programs, students). Terry Den- 
niston Espeseth, October 1994, p. 28. 

“United Efforts: A look at five campus programs 
that bring students and alumni together” (stu- 
dent programs, students, career counseling, so- 
cial service programs). Teresa Scalzo, October 
1994, p. 34. 


Volunteers 

“Critics’ Choice: Want to make your campus a 
four-star hit with prospective students? Rave re- 
views from alumni volunteers can boost your 
recruitment efforts” (volunteers: student re- 
cruitment). Laura Christion, January 1994, p. 
38. 

“Joint Veniures ir Volunteering: Community serv- 
ice projects can bring current and former stu- 
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dents closer to campus—and each other” (social 
service programs, alumni clubs and chapters, 
young alumni, volunteers: alumni administra- 
tion, students). Sheila McDaniel, March 1994, 

“Profiles in Service: Four veteran volunteers tell 
why they support alma mater—and what they 
need most from alumni directors” (volunteers: 
alumni administration). Laura Christion, May 
1994, p. 28. 

“Recruiting Today’s Volunteer Corps: What’s keep- 
ing your alumni from getting involved? Here, an 
advancement officer gives advice on adapting to 
today’s volunteers” (volunteers, alumni adinin- 
istration). Susan S. Paresky, May 1994, p. 22. 

“Top Guns: High-level volunteers can help your 
alumni association with its long-range battle 
plans. Use these ideas to find four-star talent” 
(volunteers: alumni administration). Donna 
Blakemore, May 1994, p. 34. 

“Views from a Veteran: A former volunteer tells 
how to work best with alumni recruiters” (vol- 
unteers: student recruitment). Harriet Dawson, 
January 1994, p. 41. 

“Volunteer Tactics: Eight strategic solutions for 
managing today’s troops” (alumni administra- 
tion). Susan J. Ellis, May 1994, p. 24. 

“Welcome to the Family: Use parents and students 
to offer prospects the straight story about life 
on your campus” (volunteers: student recruit- 
ment, parents programs). Alan L. Dessoff, Jan- 
uary 1994, p. 44. 


Fund Raising 

Capital Campaigns 

“Moving Pictures: A campaign video of nostalgia 
and nuance can bring out alumni cheers—and 
checkbooks” (capital campaigns, public rela- 
tions support, video). Alan L. Dessoff, Novem- 
ber/December 1994, p. 30. 

“Name That Campaign II: Nomenclature in the 
°90s: 343,000 possibilities for your next fund 
drive” (capital campaigns). Bernice Ashby 
Thieblot, November/December 1994, p. 64. 

“Ready or Not? A Top 10 list of questions to ask— 
of yourself and your institution—before plung- 
ing into a campaign” (capital campaigns, bud- 
geting, staffing). Charles B. Wise, Novem- 
ber/December 1994, p. 18. 

“Setting the Standards: After lengthy study, CASE 
releases new ground rules to ensure apples-to- 
apples fund-raising campaigns” (capital cam- 
paigns, comiparative results, management re- 
porting standards). Ellen Ryan, May 1994, p. 8. 

“Sew Smart: Do’s and don'ts from the feasibility 
study experts” (capital campaigns, feasibility 
study, consultants). November/December 1994, 
p.27. 

“A Stitch in Time: Save your campaign from false 
starts and knotted endings. The right feasibility 
study will pull it all together” (capital cam- 
paigns, feasibility study, consultants). Cather- 
ine L. O’Shea, November/December 1994, p. 24. 

“Striking the Campaign Chords: Whether you're 
leading the band or playing second fiddle, your 
campus periodical can play a special part” (cap- 
ital campaigns, public relations support, peri- 
odicals). Donna Shoemaker, November/De- 
cember 1994, p. 36. 


International Fund Raising 

“Border Crossings: When raising funds across time 
zones, everything’s the same—but different” 
(foreign gifts, international fund raising, donor 
cultivation). Sandra R. Sabo, September 1994, 
p. 24. 

“Common Bonds: Three experts offer tried-and- 
true tenets of international fund raising” (for- 
eign gifts, international fund raising, donor cul- 
tivation). Ellen Ryan, September 1994, p. 18. 


Management 

“Clearing the Air: Call reports should bring people 
(and data) together, not drive them apart. Fund 
raisers and advancement services leaders speak 
out on solving common problems” (call reports, 
advancement services, donor database). Ellen 
Ryan, May 1994, p. 12. 

“Donor Bill of Rights” (Donor Bill of Rights). Jan- 
uary 1994, p. 7. 

“Fund Raising in the Fast Lane: Three high-tech 
approaches speed up solutions to traditional de- 
velopment duties” (advancement services, com- 
puters/wo1d processors, electronic bulletin 
boards, phonathons). Alan L. Dessoff, May 
1994, p. 44. 

“Happy Anniversary, Matching Gifts: Experts ad- 
dress the problems and the promise of a $1.8-bil- 
lion concept” (matching gifts). Ellen Ryan, Jan- 
uary 1994, p. 27. 

“Harmonious Arrangements: Your institution’s 
character may set the tone for a centralized en- 
semble—or a decentralized collection of 
soloists” (constituency fund raising, manage- 
ment). Gretta P. Estey and Steve Wilkerson, 
June 1994, p. 21. 

“Hybrids in Bloom: Taking one cutting from the 
centralized model and another from the decen- 
tralized has blossomed into fund-raising success 
for some institutions” (constituency fund rais- 
ing, management). Sandra R. Sabo, June 1994, 
p. 28. 

“It’s Not My School Anymore’: But with creative 
attention, alumni and donors will support you 
through name changes, mergers, and other cam- 
pus upheaval” (donor cultivation, donor moti- 
vation). Anne R. Grant, July/August 1994, p. 34. 

“New Approaches to the Well: Mergers. Downsiz- 
ings. Losses. The news is bad for many corpora- 
tions—but not necessarily for campus fund rais- 
ers” (corporate support, independent schools). 
Ellen Ryan, February 1994, p. 40. 

“The Nonstop Shop: Potomac School’s advance- 
ment team does a lot with a littlke—and does it 
very well. Its secret: Lists, loyalty, and laughter” 
(small shops, independent schools). Ellen Ryan, 
February 1994, p. 10. 

“The Power of Story: How listening to your grad- 
uates draws them closer to alma mater—and 
brings out their desire to give” (donor cultiva- 
tion, donor motivation). Thomas McNamee, 
July/August 1994, p. 28. 

“Power Plays: When a donor crosses the line of ap- 
propriate behavior, should you cry foul or look 
the other way?” (sexual harassment, donor so- 
licitation). Sandra R. Sabo, April 1994, p. 10. 

“Questioning the Questions: The good, the bad, 
and the dicey in fund-raising and alumni sur- 
veys” (prospect research, surveys: fund raising). 
Paola Trimarco, January 1994, p. 32. 


“Thanks a Million: You need strong recognition 
programs to foster healthy donor relations” 
(donor motivation, donor recognition, steward- 
ship). J. Patrick Ryan, March 1994, p. 64. 

“Too Many Hooks: Don’t spoil your chances with 
donors by allowing uncoordinated solicitations. 
Here, some ideas on prospect management in 
any kind of development system” (constituency 
fund raising, management, donor cultivation, 
donor solicitation, independent schools). Ellen 
Ryan, June 1994, p. 34. 


Phonathons 

“Defending Our Honor: We need to convince our 
alumni that student callers aren’t telemarketers. 
The difference? Students care about our cause” 
(phonathons, student workers). Joe Carney, 
September 1994, p. 64. 

“Dialing Outside for Dollars: Finding the right 
firm for your phonathon” (consultants, phon- 
athons). Stephanie Joyce, April 1994, p. 16. 


Planned Giving 

“A Boom in Baby-boom Marketing? A close-up 
look at one planned giving strategy for 30- and 
40-somethings” (planned giving, young alum- 
ni). Daniel G. Aldrich III, March 1994, p. 26. 

“The New Planned Giving Officer: If you choose 
them carefully, allied professionals can bean as- 
set to your development staff” (planned giving, 
staffing, hiring). Ronald R. Jordan and Katelyn 
L. Quynn, March 1994, p. 20. 

“New Twists on Old Technology: How to improve 
your planned giving program by adapting com- 
puter capabilities you may already have” 
(planned giving, computers/word processors, 
donor database). Robin Netherton, March 
1994, p. 38. 

“Such a Deal! The new tax laws swap tougher re- 
ceipt rules for relief from the hated AMT” 
(planned giving, tax policy). Mike McNamee, 
March 1994, p. 30. 

“Update on Canada: New moves by gift planners 
and government are changing the field” 
(planned giving, Canada). John Webster Hoch- 
stadt, March 1994, p. 34. 


Volunteers 

“Profiles in Service: Four veteran volunteers tell 
why they support alma mater—and what they 
need most from alumni directors” (volunteers). 
Laura Christion, May 1994, p. 28. 

“Recruiting Today’s Volunteer Corps: What’s keep- 
ing your alumni from getting involved? Here, an 
advancement officer gives advice on adapting 
to today’s volunteers” (volunteers). Susan S. 
Paresky, May 1994, p. 22. 

“Top Guns: High-level volunteers can help your 
alumni association with its long-range battle 
plans. Use these ideas to find four-star talent” 
(volunteers). Donna Blakemore, May 1994, p. 
34. 

“Volunteer Tactics: Eight strategic solutions for 
managing today’s troops” (volunteers). Susan J. 
Ellis, May 1994, p. 24. 


CASE Programs and Activities 
“Ads for Education: CASE’s campaign highlights 
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great teaching” (CASE programs and activities). 
April 1994, p. 36. 

“Donor Bill of Rights” (Donor Bill of Rights). Jan- 
uary 1994, p. 7. 

“Dynamic Development: The 1994 award winners 
for educational fund raising” (CASE Circle of 
Excellence). October 1994, p. 57. 

“How Sweet It Is: After two decades, the spirit of 
sharing makes CASE the place where advance- 
ment gets the human touch” (CASE programs 
and activities). Donna Shoemaker, July/August 
1994, p. 8. 

“In the Winners’ Circle: CASE’s 1994 alumni rela- 
tions and communications award winners” 
(CASE Recognition program, CASE Circle of 
Excellence). October 1994, p. 46. 


Education Issues 

“Advancement’s Obligation: Why and how CASE 
members must respond to education’s crisis of 
confidence” (advancement and education, pub- 
lic understanding). Robert A. Reichley, April 
1994, p. 30. 

“Answering the Call: How PR officers can com- 
municate accountability in four key areas: fac- 
ulty productivity, public service, costs, and re- 
search” (education issues, public understand- 
ing). William Schreiber, April 1994, p. 34. 

“Reclaiming the Public Trust: Why the public is de- 
manding accountability—and what higher edu- 
cation must do about it” (advancement and ed- 
ucation, public understanding). Derek Bok, 
April 1994, p. 22. 

“Shaping the Debate: Three opinions further de- 
fine the accountability issue” (advancement and 
education, public understanding). Robin 
Netherton, April 1994, p. 23. 


Humor 

“Sorry, Wrong Number: A fund raiser learns how 
students can dial up the laughs during 
phonathons” (humor). October 1994, p. 64. 

“Test Yourself: For innovation, imagination, and 
fun” (humor). Carl T. Herrman, July/August 
1994, p. 72. 

“That’s Using Your Head: Advancement officers 
share real-life laughs from the field” (humor). 
May 1994, p. 56. 


Professor of the Year 

“A Philosophy of Teaching: York University’s 
Claudio Duran approaches education as he ap- 
proaches life” (Professor of the Year). Andrea 
Barbalich, February 1994, p. 56. 

“Sphere of Influence: Southwestern University 
Professor Vicente Villa’s world revolves around 
his students” (Professor of the Year). Mark A. 
Fisher, January 1994, p. 64. 


People Profiles 

“Kristi Branson: Does ‘Global Village’ Apply to 
Advancement?” Sarah D. Eveland, September 
1994, p. 61. 

“Gary Krull: From GU to NEH: More than a 
move across town.” Sarah D. Eveland, April 
1994, p. 53. 

“Arthur F. Loeb: Generosity Is a Mindset.” Sarah 
D. Eveland, October 1994, p. 61. 

“Nancita Rogers: Georgia on Her Mind.” Sarah D. 
Eveland, November/December 1994, p. 61. 


“Michael Stoner: Riding the Wave of the Future in 
NYC.” Sarah D. Eveland, May 1994, p. 53. 

“Portrait of an Artist: Photographer Herb Weit- 
man offers a snapshot of what’s kept him cre- 
ative for 45 years.” Sarah D. Eveland, July/Au- 
gust 1994, p. 60. 


Accountability 

“Advancement’s Obligation: Why and how CASE 
members must respond to education’s crisis of 
confidence” (accountability, public under- 
standing). Robert A. Reichley, April 1994, p. 30. 

“Answering the Call: How PR officers can com- 
municate accountability in four key areas: fac- 
ulty productivity, public service, costs, and re- 
search” (accountability, public understanding). 
William Schreiber, April 1994, p. 34. 

“Reclaiming the Public Trust: Why the public is de- 
manding accountability—and what higher edu- 
cation must do about it” (accountability, public 
understanding). Derek Bok, April 1994, p. 22. 

“Shaping the Debate: Three opinions further de- 
fine the accountability issue” (accountability, 
public understanding). Robin Netherton, April 
1994, p. 23. 


Advertising 

“Ads for Education: CASE’s campaign highlights 
great teaching” (advertising). April 1994, p. 36. 

“The Advertising Advantage: Ten steps to a re- 
search-based, results-oriented campaign for 
your campus” (advertising, marketing). Moshe 
Engelberg and Bob Topor, September 1994, p. 
12. 


“Friends of the Court: Principles to help campus 
attorneys and PR people practice well together” 
(crisis planning, legal issues). Cherryl Jensen, 
June 1994, p. 40. 

“It’s Not My School Anymore’: But with creative 
attention, alumni and donors will support you 
through name changes, mergers, and other cam- 
pus upheaval” (change). Anne R. Grant, 
July/August 1994, p. 34. 


Marketing 

“Why Marketing Plans Fail: Nine reasons student 
recruitment efforts break down—and how to 
avoid them” (market research, marketing). 
Robert A. Sevier, November/December 1994, p. 
48. 


Media Relations 

“All Shops Great and Small: Make the most of 
your media relations efforts—even with a limit- 
ed staff and budget” (media relations, small 
shops, national media, print media, broadcast 
media). Bernard R. Carman, January 1994, p. 
20. 

“Beyond the Borders: Principles of international 
public relations” (international PR, media rela- 
tions). Connie Crowther, September 1994, p. 38. 

“Convincing Your Faculty: Specific steps to show 
the value of talking with reporters” (media rela- 
tions, faculty). Maridith Walker Geuder, Octo- 
ber 1994, p. 14. 

“Off the Beaten Path: Innovation can show up in 


the most unlikely places. Here, four case studies 
in creative contact with the media” (media rela- 
tions, computers/word processors). Andrea Bar- 
balich, July/August 1994, p. 46. 

“Perfecting the Partnership: Three faculty-PR 
pairs prove that good working relationships are 
possible—and profitable” (media relations, fac- 
ulty). Andrea Barbalich, October 1994, p. 17. 

“Persuading the Media: Once your faculty mem- 
bers are willing, use these methods to get their 
work in front of the public” (media relations, 
faculty). Maridith Walker Geuder, October 
1994, p. 16. 

“PR and the Student Press: Here’s the scoop on 
how to work well with on-campus journalists” 
(media relations, student journalists). Sandy 
Holland, May 1994, p. 18. 

“PR in the 21st Century: An informal survey pre- 
dicts how new technology will affect the field— 
and how campus communicators can prepare 
for change” (computers/word processors, me- 
dia relations, electronic mail). Dan Forbush and 
John Toon, March 1994, p. 44. 

“Read All About It: Ten years after our first survey 
of the higher education press, CURRENTS re- 
ports on who the journalists are and what they're 
covering” (media relations, national media, 
print media, electronic media). Marilyn A. Pos- 
ner, January 1994, p. 9. 

“The Scoop on Schools: A look at one reporter’s 
work on the K-12 beat” (media relations, inde- 
pendent schools). Andrea Barbalich, January 
1994, p. 12. 

“Tough Competition: New and old ways to get 
ahead in the media’s major markets” (media re- 
lations, national media, computers/word proces- 
sors). Roland King, January 1994, p. 16. 

“Voice of Authority: Lillian Brown speaks volumes 
about appearing in public, working with the me- 
dia, and projecting your personal best” (media 
relations, media training, speech writing/mak- 
ing). Andrea Barbalich, November/December 
1994, p. 42. 

“What the Numbers Tell Us: A recent study reveals 
an increase in higher education coverage at sev- 
en daily newspapers” (media relations, national 
media, print media). Gary Ratcliff and Roger 
Williams, January 1994, p. 14. 


Video 

“Moving Pictures: A campaign video of nostalgia 
and nuance can bring out alumni cheers—and 
checkbooks” (electronic media: video, fund- 
raising support). Alan L. Dessoff, Novem- 
ber/December 1994, p. 30. 


Management 


Personal 

“Hello, Mr. Chips: If you run advancement but 
can’t run a computer, new hands-on skills will 
help solidify your position at the top” (comput- 
ers/word processors). Donald N. Ritzenhein, 
October 1994, p. 8. 

“New Tricks of the Trade: How alumni directors 
can bring creative ideas to an unchanging pro- 
fession” (personal development). William J. 
Evitts, July/August 1994, p. 40. 

“Perfect Combinations: Mix strategic thinking 
with creative concepts to boost your program- 
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ming efforts” (personal development). Laura 
Christion, July/August 1994, p. 42. 

“Recharge It! Looking for ways to energize your 
career batteries? Four longtime advancement 
professionals tell how they keep going and go- 
ing” (motivation, career development). Febru- 
ary 1994, p. 20. 

“Test Yourself: For innovation, imagination, and 
fun” (personal development). Carl T. Herrman, 
July/August 1994, p. 72. 

“Waking the Dragon: On whether creative ad- 
vancement is an oxymoron—and other ways to 
enhance your life on (and off) the job” (person- 
al development). Charlotte Million Legg, 
July/August 1994, p. 16. 


Staff Management 

“Managing the Menagerie: Or, the care and feeding 
of seven creative creatures in your staff zoo” 
(motivation, staff management). Susan M. 
Shullaw, July/August 1994, p. 22. 

“Motivational Messages: Encouraging managers 
set their sights on inspiring the best from their 
employees” (motivation, staff management). 
James M. Langley, February 1994, p. 16. 

“A Shop Divided: What’s at stake in ‘privatizing’ 
publications work—and what such cutbacks 
might mean to you” (staffing). William 
Schreiber, March 1994, p. 8. 


Content 

“Great Things in Small Packages: To capture your 
periodical’s readers, make sure its departments 
capture both facts and fun” (class notes, de- 
partments, editing). Bob Hill, June 1994, p. 16. 

“Striking the Campaign Chords: Whether you're 
leading the band or playing second fiddle, your 
campus periodical can play a special part” 
(fund-raising support). Donna Shoemaker, No- 
vember/December 1994, p. 36. 

“Top-rate Tabloids: A magazine isn’t the only for- 
mat for high-flying results” (tabloids, formats). 
Thomas M. Columbus, April 1994, p. 44. 

“ “Why Don’t We Have a Magazine?’ A longtime 
champion of the tabloid format tackles the eter- 
nal question” (format, tabloids, magazines). 
Marsha Scott Gori, April 1994, p. 48. (Reprint- 
ed from April 1988.) 


“Love Those Logos: When it comes to capturing 
readers’ attention, nothing can match the pull of 
an intriguing department icon” (departments, 
design). June 1994, p. 56. 

“Portrait of an Artist: Photographer Herb Weit- 
man offers a snapshot of what’s kept him cre- 
ative for 45 years” (photography). Sarah D. Eve- 
land, July/August 1994, p. 60. 


“Advice and Consent: What an advisory board 
can—and should-—do for you and your period- 
ical” (advisory boards, editorial policy). Judith 
Schroeder, September 1994, p. 46. 

“Block Busters: Campus editors and designers 
share their secrets for coping with creative 
angst” (design, editing, writing). Bill Noblitt, 
July/August 1994, p. 50. 


“Board Games: A veteran editor makes the case 
against an insiders’ publication advisory board” 
(advisory boards, editorial policy). Mike Lillich, 
September 1994, p. 50. 

“Computer Connections: How four alumni offices 
are using electronic communications to stay in 
touch with former students” (computers/word 
processors). Dean Woodbeck, November/De- 
cember 1994, p. 10. 

“The Student Apprentice: Having the aid of a 
writer-in-training can be magical—or disas- 
trous. Here’s how to make the relationship work 
for you both” (staffing, students). Marshall L. 
Ledger, October 1994, p. 40. 

“Through an Intern’s Eyes: What one former stu- 
dent learned from campus periodicals work” 
(staffing, students). David Lieber, October 1994, 
p.42. 


“Advancement’s Obligation: Why and how CASE 
members must respond to education’s crisis of 
confidence” (education issues). Robert A. 
Reichley, April 1994, p. 30. 

“Answering the Call: How PR officers can com- 
municate accountability in four key areas: fac- 
ulty productivity, public service, costs, and re- 
search” (education issues, purposes of educa- 
tion, cost/price of education). William Schreiber, 
April 1994, p. 34. 

“Reclaiming the Public Trust: Why the public is de- 
manding accountability—and what higher edu- 
cation must do about it” (education issues). 
Derek Bok, April 1994, p. 22. 

“Shaping the Debate: Three opinions further de- 
fine the accountability issue” (education issues). 
Robin Netherton, April 1994, p. 23. 


“Block Busters: Campus editors and designers 
share their secrets for coping with creative 
angst” (design, editing, writing). Bill Noblitt, 
July/August 1994, p. 50. 

“Mind Your Business: To keep a competitive edge, 
campus publications pros should borrow these 
moves from the business world” (management). 
John Soisson, March 1994, p. 14. 

“Portrait of an Artist: Photographer Herb Weit- 
man offers a snapshot of what’s kept him cre- 
ative for 45 years” (photography). Sarah D. Eve- 
land, July/August 1994, p. 60. 

“Problem Solved: How four institutions used cre- 
ative recruitment approaches to respond to spe- 
cial circumstances” (recruitment publications). 
Mark A. Fisher, July/August 1994, p. 56. 

“A Shop Divided: What’s at stake in ‘privatizing’ 
publications work—and what such cutbacks 
might mean to you” (management, privatiza- 
tion, staffing, cost cutting). William Schreiber, 
March 1994, p. 8. 

“The Student Apprentice: Having the aid of a 
writer-in-training can be magical—or disas- 
trous. Here’s how to make the relationship work 
for you both” (staffing, students). Marshall L. 
Ledger, October 1994, p. 40. 

“Tome Improvement: Build a better course catalog 
by cutting costs, counting on computers, and 
more” (recruitment publications, catalogs). 


James Careless, June 1994, p. 44. 


“The Advertising Advantage: Ten steps to a re- 
search-based, results-oriented campaign for 
your campus” (advertising, marketing). Moshe 
Engelberg and Bob Topor, September 1994, p. 
12. 

“Capturing the Community College Market: 
Combine planning, personal contact, and pro- 
motion to recruit two-year students” (two-year 
institutions, transfers, marketing). Barbara J. 
Keener, May 1994, p. 38. 

“Critics’ Choice: Want to make your campus a 
four-star hit with prospective students? Rave re- 
views from alumni volunteers can boost your 
recruitment efforts” (volunteers: alumni). Lau- 
ra Christion, January 1994, p. 38. 

“Long-distance Recruiting: Make the connection 
with international students through marketing, 
publications, and travel” (international students, 
marketing, recruitment communications). G. 
Gary Ripple, September 1994, p. 40. 

“Problem Solved: How four institutions used cre- 
ative recruitment approaches to respond to spe- 
cial circumstances” (recruitment: marketing, re- 
cruitment publications). Mark A. Fisher, 
July/August 1994, p. 56. 

“Tome Improvement: Build a better course catalog 
by cutting costs, counting on computers, and 
more” (recruitment communications, catalogs). 
James Careless, June 1994, p. 44. 

“Views from a Veteran: A former volunteer tells 
how to work best with alumni recruiters” (vol- 
unteers: alumni). Harriet Dawson, January 
1994, p. 41. 

“Welcome to the Family: Use parents and students 
to offer prospects the straight story about life 
on your campus” (volunteers: parents, volun- 
teers: students). Alan L. Dessoff, January 1994, 
p. 44. 

“Why Marketing Plans Fail: Nine reasons student 
recruitment efforts break down—and how to 
avoid them” (market research, marketing). 
Robert A. Sevier, November/December 1994, p. 
48. 

“Why You're Out of Viewbooks: And four other 
things admissions directors want advancement 
pros to know” (teamwork, marketing). Pam Orr, 
April 1994, p. 56. 8 


(continued from page 72) 

Invaluable suggestions from our stu- 
dents will shape the next generation of 
online course offerings. Our goal is to in- 
corporate the features of electronic com- 
munication that benefit participants the 
most. Whatever the endpoint may be, 
one thing is certain: The journey itself 
promises to be at least as interesting as 
the final destination. 


